
ABOUT THIS BOOKLET 

2023 OREGON VALUES
AND BELIEFS
TYPOLOGY STUDY

TOPIC
OVERVIEWS

This booklet presents findings for the
questionnaire topics included in the 2023
Oregon Values & Beliefs Typology Study, a
scientifically conducted public opinion
survey completed in the fall of 2023. 

Please visit www.oregonvbc.org for the
following documents:

An annotated questionnaire
Crosstabs that show subgroup
variations 
Verbatim responses to the survey’s
open-ended questions 
Summary reporting of cluster analysis
that was completed to develop a
typology of Oregonians’ values and
beliefs

http://www.oregonvbc.org/
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FOREWORD
As an Oregonian, I want those dedicated to improving our state
to have access to independent, nonpartisan, and statistically
reliable data, not just data gathered with a particular agenda
or only likely voters in mind. 

At a time when faith in our institutions is remarkably low, we
need to be finding ways to engage and rebuild people’s trust,
not exclude them because they are statistically less likely to
vote. Our commitment to this principle guided us in conducting
the study presented in this booklet – the 2023 Oregon Values
and Beliefs Typology Study. 

Engaging thousands of Oregonians from all across the state,
the 2023 Typology Study explores their true feelings about the
core values, beliefs, and policies shaping our state. This booklet
marks the initial phase of our public presentation of the
findings, with plans to follow up with additional analyses in the
coming months. 

We hope this information can be of service to Oregonians and
their community members and leaders. 

Sincerely, 

Amaury Vogel
Executive Director 2
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understanding of our communities and their values. 

We at OVBC would like to extend our sincere gratitude to all of our community partners listed below – we
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with PolicyInteractive. Their wealth of experience and knowledge in
conducting studies of comparable aim and scale to the 2023 Oregon 

Values and Beliefs Typology Study provided for a strong partnership. We at OVBC would like to extend
our thanks to the team at PolicyInteractive for their dedication to this project and the contribution they
helped us make to better understanding Oregonians’ values and beliefs. Please find more information on
PolicyInteractive and their work by visiting their website at www.policyinteractive.org.  
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BACKGROUND AND METHODOLOGY
2023 OREGON VALUES & BELIEFS TYPOLOGY STUDY

Why is understanding Oregonians’ values and beliefs important?   News
coverage tends to focus on the issues that divide us. You rarely encounter
headlines celebrating our shared appreciation for Oregon’s natural beauty or
our shared commitment to look out for future generations of Oregonians. The
Oregon Values and Beliefs Typology Study aims to identify more of those
commonalities and to dig into the nuances of issues that apparently polarize
Oregonians. This more accurate and comprehensive analysis of our
commonalities and differences can rally the state behind new solutions,
encourage residents to see one another in a new, more favorable light, and,
perhaps most importantly, dispel the idea that we are more divided than united. 

This study fills a critical gap in our media and political landscape. Newsrooms
face deadlines that limit their ability to engage in this sort of rigorous and time-
intensive analysis. Online platforms push us to share content that inflames
rather than investigates. Political parties often benefit from pointing out policy
disagreements instead of celebrating the numerous areas of common ground
that could become the basis of building bridges between supposedly
disconnected communities. That’s where OVBC steps in. Cutting through
sensationalistic and over-simplified depictions of Oregonians requires
disciplined and independent engagement with residents from all parts of the
state.  

The use of responsibly designed and administered opinion research provides a
reliable way to reach across the spectrum of citizens. A sample of Oregonians
truly representative of our state’s geography, gender, age, education, income,
political affiliation, and race/ethnicity diminishes the attention paid to those with
loud voices, large megaphones, and axes to grind. In short, this study is about
hearing every citizen's voice, not just the special interests or particular
subgroups of Oregonians that draw the focus of political parties. Additionally, it
is about building a better future for Oregon based on the common ground that
unites us--shared values and beliefs that transcend geographic divides,
demographic differences, and political affiliations. 
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Brief methodology description:  More than thirty years ago DHM Research
initiated the Oregon Values and Beliefs Project to cut through the noise in a
crowded media ecosystem. The Oregon Values and Beliefs Center is now
continuing to apply high-quality opinion research to engage all Oregon citizens
about the important values we share and embrace.    

Throughout those thirty years, this project has also maintained that unique
focus on values while others track temporary and distracting shifts on flashy
and fleeting issues. Social scientists describe values as individual or cultural
mores that set standards and guide behavior by way of a mental compass.
Importantly, even values regarded as stable may change gradually over time.
Values research gives us a window into how, when, why, and to what extent
those values evolve. This type of research also offers a sense of our
commonalities and differences and identifies the building blocks for
accountability, trust, reciprocity, respect, solidarity, and collaboration in our lives
and more broadly, in our community. Unsurprisingly, this research involves a lot
of variables. Competing and conflicting values exist both within individuals and
whole societies, making measurement and interpretation of values a task of
both art and science. The insights gleaned from this difficult task can have
substantial implications for individual choices and policy decisions.  

Our research continues to improve to assess the values of Oregonians more
accurately and comprehensively. The Oregon Values and Beliefs Center has
responded to changes in opinion surveying by introducing new methods and
technologies. The 1992 study, for example, was administered by people
coming to a central location and completing long paper-based surveys. The
2002 and 2013 studies were administered primarily using random dial
telephone interviewing.  

New tools exist today to confront new social practices and norms. The past ten
years have seen random sample telephone survey participation rates continue
to decline due primarily to caller ID devices, no-call lists, robocalling, and
“survey fatigue” as surveying has become practically ubiquitous. This has made
it impossible to obtain representative samples and ensure valid research
findings using the telephone alone. In response, OVBC has implemented a
more diverse quantitative source of respondents than previous surveys (i.e.,
hybrid sampling). For this 2023 study, we used professionally maintained online
panels, self-administered surveys, and community partners’ contact lists.   
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The survey – conducted between September 12th and October 23rd of 2023 –
has a full sample size of N=3,414 Oregonians (including some residents from
Washington, northern California, and Colorado who were used for non-Oregon-
related questions to increase the size of specific population subgroups and
enhance analysis and reporting). Altogether the sample size was sufficient to
assess Oregonians’ values and beliefs generally, to learn how Oregonians feel
about different planning and policy-making issues, and to review findings by
multiple subgroups.  A Spanish version of the questionnaire was developed for
the study in partnership with Crosscultural Now, a Eugene-based MBE and
WBE; the values and beliefs of Spanish-speaking Oregonians are included in
the findings.   

To ensure a representative sample, demographic quotas were set, and the data
was weighted by area, gender, age, education, and race/ethnicity. 

OVBC employed a variety of quality control and security measures to ensure
valid findings, including questionnaire pre-testing for clarity and bias, using a
captcha question to confirm that the respondent was a human completing the
online survey and not an automated program, real-time monitoring of online
data collection, use of a survey rewards program (i.e., incentive program), and
reviewing every completed questionnaire for the time of completion, consistent
responses, etc. 

In addition to descriptive analysis, the study used cluster analysis to develop a
typology of Oregonians’ values and beliefs which concludes that regardless of
political orientation, Oregonians can find common ground on key public policy
issues. 

Using a subset of questions from the full survey, the cluster analysis identified
eight groups of Oregonians, each one sharing similar values and beliefs and
differentiating itself from the other 7 groups. These eight groups were then
examined for their demographic and general attitudinal makeup and the values
and beliefs they shared about key issues for which strong or moderate
agreement was found (i.e., common ground). At the same time, we learned
which issues there was little or no agreement on (i.e., neutral or contested
ground).
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Statement of Limitations: Any sampling of opinions or attitudes is subject to a
margin of error. The margin of error is a standard statistical calculation that
represents differences between the sample and total population at a confidence
interval, or probability, calculated to be 95%. This means that there is a 95%
probability that the sample taken for this study would fall within the stated
margin of error if compared with the results achieved from surveying the entire
population. This survey’s margin of error for the full sample (N=3,414) is
±1.60%.

Full reporting of this analysis and the typology will be posted at oregonvbc.org.

Can opinion research be trusted?  Opinion research deserves many caveats
that we cannot possibly cover in a brief paragraph or two. OVBC readily
acknowledges that no perfect methodology exists to solicit opinions.  All the
techniques and methods fail to completely account for bias and eliminate errors. 
While acknowledging this, OVBC has yet to come across a better methodology
for reaching a true cross-section of citizens who often are not asked their
opinion about germane and pressing issues of our times. Opinion surveying is
neither an end nor the last word on any topic, rather just a reasonable
generalization of the contours of cultural attitude within the constraints of the
selected questions.   

In addition to the quality control measure described above, the use of open-
ended questions and comment boxes throughout the survey permitted
respondents to offer their independent and unique views of what the designers
had missed or misstated. Integrating these comments into extended research
allows the OVBC process to act more as a community forum rather than a
simple aggregator of information. OVBC therefore asks you to understand that
no single project or person can expect to ask all the right questions.  

The project team invites all citizens to examine, critique, and contribute insights
and information to contribute to making Oregon the state we aspire to be.  The
project maintains an information and public involvement feedback portal on its
website.    



THE OREGON
VALUES AND
BELIEFS CENTER

The Oregon Values and Beliefs Center (“OVBC”) is a non-
partisan research organization dedicated to conducting
inclusive opinion research. Our main goal is to foster
meaningful discussions across the state by amplifying the
voices of all Oregonians, especially those often neglected by
opinion research like BIPOC and rural communities. We
conduct ongoing and independent research with stratified
sampling to adequately represent the diverse perspectives
of Oregonians. We gather both quantitative and qualitative
data, ensuring that our studies are viable, reliable, and
holistic.

OVBC’s mission can be summarized into two parts. Firstly, we
strive to assist community members and leaders in their
planning, policymaking, and communications through
inclusive and relevant opinion research. Secondly, we aim to
bridge the divides within Oregon by regularly identifying
common ground and gaining a deeper understanding of the
factors that create divisions.
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GET
IN TOUCH

Have questions or comments for us? Email
us at info@oregonvbc.org or reach us at:

(971) 268-0362

https://oregonvbc.org/

5331 S Macadam Ave., Ste. 258
Portland, OR 97239
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