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CAA’s Education & Outreach for Oregon 

CAA will fund and coordinate the development of the following educational resources, 
which will be created with local government input and will help enable local 
governments to meet Opportunity to Recycle Act requirements. These materials will 
communicate: 

● Materials identified for recycling as described in the USCL. 

● Requirements to properly prepare materials for recycling.

● The importance of not placing contaminants in commingled recycling collection.

● Information about collection of materials on the PRO Recycling Acceptance List, 
including locations and instructions for preparing materials for drop-off.
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CAA Oregon E&O Project Timeline - Update 11/5/24

NOV DEC

10/9 Webinar 1 
for LG/SP 

10/2 ORSAC E&O
Quant Result

11/5 ORSAC E&O
USCL Comms Strategy

12/13 ORSAC
Campaign Concept in Full

10/30 Webinar 2 
for LG/SP + Survey
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USCL Communication Strategy

Campaign Concept

CONSULTATIONS:

DEVELOPMENT:

JAN

USCL Materials Development →

Campaign Materials Development →

CBO Consultations on 
USCL Communications 

Strategy

LG/SP Reviews of early 
materials – USCL Guide, 
Cart Decal, Newsletter

ORSAC Reviews of early 
materials – USCL Guide, 
Cart Decal, Newsletter

Legend:

Consultations with LG/SP

Consultations with ORSAC
USCL Communications Strategy Development

Campaign Concept Development

Pending DEQ confirmation*

*

*



July 1, 2025

Messaging Tools

Batched Materials Development Overview
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= Beta version available Feb.1



● Focus messaging on simplifying how, where 
and what to recycle.

● Give recyclers easily accessible guidelines 
provided by the sources they trust

● Ensure messages capture attention about 
changes and what is "new" 

● Provide simple instructions to avoid 
common undesired recycling behaviors

● Emphasize importance of recycling correct 
items, clean/dry, loose in bin, proper location

● Consider extra campaign emphasis in rural 
areas

● Craft differentiated, culturally resonant, in-
language recycling messaging
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Insights from OR Research

● Awareness is high, but confusion exists.
● Recycling is both easy and confusing.
● Overconfidence in recycling knowledge 

exists.  
● Education is needed to address 

widespread undesired recycling 
behaviors.

● There is an opportunity to increase 
capture. 

● Opportunity exists to address the rural 
community gap, and to reach 
underserved audiences.

Takeaways



USCL Communications Strategy

7

Design of Education & 
Outreach Materials INFORMING

Research-backed 
Best Practices for:
• Imagery
• Language, terminology
• Information design



Best Practice Journey:
Research and Development
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The Recycling Partnership in Action

● The Recycling Partnership has a decade of experience 
working with communities across the United States 
on recycling programs, including education and 
outreach

● The Partnership is familiar with Oregon communities:
○ Multifamily engagement in Lane County and City of Portland 
○ Reviewed and gave feedback on initial designs and recycling 

communication best practices for Metro's Regional 
Multifamily Decal and Signage Playbook

○ Recent participation in Metro education and outreach 
retreat

○ Supported OR DEQ in establishing contamination reductions 
strategies and goals as part of the RMA
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The Partnership Embraces Change and Drives Action

● Ethnographic Research

● Quantitative and Qualitative Surveys

● Community Pilots

● User Testing and Education and Outreach Best Practices Report

● State of Recycling Reports

● Knowledge Report

● Contamination Reduction Toolkits (single-family & drop-off)

● Campaign Builder Templates

● DIY Signs Templates

● Regional Portals

● Introduction to Creating More Equitable Recycling Outreach

● Multifamily Recycling Guide and Toolkit
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Data and Resources to Support Education

https://recyclingpartnership.org/blog-what-helps-people-better-understand-recycling-instructions/
https://recyclingpartnership.org/residential-recycling-report/
https://recyclingpartnership.org/recycling-best-practices/
https://recyclingpartnership.org/contamination-kit/
https://recyclingpartnership.org/dropoff/
https://recyclingpartnership.org/pdf-builder-login/
https://create.recyclingpartnership.org/bp/#/
https://create.recyclingpartnership.org/bp/#/
https://recyclingpartnership.org/recycling-best-practices/
https://recyclingpartnership.org/multifamily/


Most people feel confident they know how 
to recycle but contamination rates 
confirm confidence does not translate to 
proper recycling.
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What We Know



The Tradeoff

Depth of detail vs. simplicity of design. 
People want and need the right balance 
of well-organized details in a clean 
design, without extraneous messages, 
instructions, or graphics.

What We Know - Imagery Best Practices

People gave their best scores and 
warmest compliments to samples with:

● a clean design

● legible fonts

● an organized presentation

● no clutter
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Designing Educational Materials for Recycling (User Testing Overview)



What We Know - Imagery Best Practices

Do you need to show people every possibility?

● When you show a plastic water bottle, do people understand that plastic soda 
bottles can be recycled as well? 

● In general, they were able to understand because the items fell within an easily 
understood category. But when items are less similar, the interpretation was more 
challenging.
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Designing Educational Materials for Recycling (User Testing Overview)



What We Know - Language Best Practices
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Motivational Messaging

People also appreciated a 
feeling of warmth in the 
language such as “Thank you 
for recycling only these 
items.”

Instructional Messaging

People have a strong 
preference for clear and 
literal language.

Designing Educational Materials for Recycling (User Testing Overview)



What We Know - Word Preferences for Film*
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*The Recycling Partnership's "User Testing and Education and Outreach Best Practices Report"

https://recyclingpartnership.org/blog-what-helps-people-better-understand-recycling-instructions/
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What We Know - Word Preferences for Tanglers*

*The Recycling Partnership's "User Testing and Education and Outreach Best Practices Report"

https://recyclingpartnership.org/blog-what-helps-people-better-understand-recycling-instructions/
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Pause for Discussion & 
Questions



Translating Best 
Practices to the USCL
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Location Influences Design

Where the information will be displayed 
(home, work, depot) drives the level of 
detail that people want.
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People make most of their decisions about what to 
recycle in their kitchen. This is where they want 
access to more detailed information. 

Standing out in the weather, by a cart or dumpster, 
people said they would like the information 
conveyed in a more streamlined way.



Grouping Aids Comprehension
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Most participants became visibly & 
audibly overwhelmed or even pushed 
away when they encountered a sample 
that had too much information.

20-25 points of information

45-50 points of information

     

 
 
 
 

    

        
            

     
    

   

         

      
    

     

        
             

    



Color Increases Recognition

Colorful, realistic material images grouped by material category play an 
important role in engaging people and help with comprehension.
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The “How” Improves Capture

Many good materials are lost due to 
improper preparation
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Including Top Contaminants Encourage Accuracy

“The bold red lines through what 
you can’t recycle was very clear.”
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Transcreation For Inclusivity

Creating versions of 
educational materials that 
are intentional and inviting 
so all community members 
receive information that is 
easy to understand and 
resonates.
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Spanish

Korean
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Pause for Discussion & 
Questions



Customization 
to Fit Local Needs
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● Detailed batch materials (like the 
USCL guide) can be made available 
on websites for those who want 
more information.

● Websites/ QR codes on collateral 
can drive those who want more 
detail to the right resources.

● Distributed pieces like mailers can 
remain clear and consistent, while 
detailed information and unique 
changes can be found online
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“Where” Matters

What We Know

● Even though people want information 
about what to recycle and what to leave 
out of the recycling container, detailed 
information can be overwhelming.

● Where the information will be displayed 
drives the level of detail that people want.

● The USCL may change over the years. We 
need materials to be perennial over time.
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Help is One Step Away

What We Know

● People feel committed and confident 
about their ability to recycle.

● They do want a phone number and 
website option to contact someone 
for more information.
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Working For You

What We Know

● Not all programs will look the same. 

● Customization is needed for 
material categories.
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Working For You

What We Know

● Not all programs will look the same. 

● Customization is needed for 
material categories.

● Customization is needed for specific 
materials.
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Pause for Discussion & 
Questions



Next Steps in 
USCL Materials Design 
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Next Steps

● Nov – Dec ‘24 = Continued engagement with Local Governments, Service 
Providers, and Community Based Organizations to inform the design of 
materials

● Dec ‘24 = Design of Early Batch 1 Material Drafts

● Jan ‘25 = Local Government & Service Provider Reviews of Early Batch 1 
Materials

● Feb 1, 2025 = Early release of beta USCL Guide, Newsletter Copy, Cart 
Label, and Material Image assets to local governments & service providers
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CAA Oregon E&O Project Timeline - Update 11/5/24

NOV DEC

10/9 Webinar 1 
for LG/SP 

10/2 ORSAC E&O
Quant Result

11/5 ORSAC E&O
USCL Comms Strategy

12/13 ORSAC
Campaign Concept in Full

10/30 Webinar 2 
for LG/SP + Survey
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USCL Communication Strategy

Campaign Concept

CONSULTATIONS:

DEVELOPMENT:

JAN

USCL Materials Development →

Campaign Materials Development →

CBO Consultations on 
USCL Communications 

Strategy

LG/SP Reviews of early 
materials – USCL Guide, 
Cart Decal, Newsletter

ORSAC Reviews of early 
materials – USCL Guide, 
Cart Decal, Newsletter

Legend:

Consultations with LG/SP

Consultations with ORSAC
USCL Communications Strategy Development

Campaign Concept Development

Pending DEQ confirmation*

*

*



Engagement with Local Governments & Service Providers

● Oct 9, Oct 30 Webinars done

● Nov 15 Follow-up Survey due →

● Incorporate feedback into material 
design

● Early January consultations on draft 
materials (USCL Guide, Cart Decal, 
Newsletter) Schedule to be announced in 
Dec ‘24

● Incorporate feedback into material 
design

● Feb 1 - Early Beta Release (USCL 
Guide, Cart Decal, Newsletter) 
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What are your thoughts?

Questions?

Feedback Requested by Nov. 12;
Send to alex.bertolucci@circularaction.org
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mailto:alex.bertolucci@circularaction.org


Circular Action Alliance

Info@CircularAction.org

CircularActionAlliance.org

@CircActAlliance

@CircularActionAlliance

Thank you
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