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Si desea obtener información sobre este proyecto traducida al español, sírvase llamar al 503-731-4128.  

Nếu quý vị muốn thông tin về dự án này được dịch sang tiếng Việt, xin gọi 503-731-4128.  

Если вы хотите чтобы информация об этом проекте была переведена на русский язык, 
пожалуйста, звоните по телефону 503-731-4128.  

如果您想瞭解這個項目，我們有提供繁體中文翻譯，請致電：503-731-4128 

如果您想了解这个项目，我们有提供简体中文翻译，请致电：503-731-4128 

For Americans with Disabilities Act or Civil Rights Title VI accommodations, translation/ interpretation 
services, or more information call 503-731-4128, TTY (800) 735-2900 or Oregon Relay Service 7-1
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1 Engagement Tools and Performance 
This appendix includes details about ODOT tools used to support engagement for the Regional Mobility 
Pricing Project during the Scoping Period in Winter 2022-2023. This includes metrics for website, email, 
social media, and paid advertising, as well as graphics of content in the scoping comment form and 
scoping webpage. 

1.1 Website 
Website visits during the scoping period, November 18, 2022 to January 6, 2023, to the Regional Mobility 
Pricing Project Scoping webpage (see section 1.6 for a graphic of the web page). The peak was 1,069 
visitors on January 3, 2023.  

Figure 1-1 Website visits during the scoping period for the Scoping website. 

 

Website visits during the scoping period, November 18, 2022 to January 6, 2023, to the Oregon Tolling 
website (oregontolling.org). The peak was January 3, 2023 with 98 visitors. 
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Figure 1-2 Website visits during the scoping period for the Oregon Tolling website 
(oregontolling.org). 

 

 

  



R e g i o n a l  M o b i l i t y  P r i c i n g  P r o j e c t  

Engagement Tools and Performance 

 www.OregonTolling.org Page 5 

1.2 Emails 
ODOT sent several emails to promote the scoping period and engagement opportunities, such as the 
scoping comment form and the public webinars. 

Figure 1-2 ODOT emails promoting the scoping period 

Date Creative Summary Recipients Unique 
Opens and 

clicks 

11/17/2022 

 

Email 
announcement 
about comment 
opportunities 
during the scoping 
period and 
webinars to UMS 
Newsletter email 
subscribers 

14,077 5,031 
opens 

637 clicks 

11/18/2022 

 

Press release 
about comment 
opportunities 
during the scoping 
period and 
webinars to 
ODOT Tolling 
email subscribers 

11,234 3,597 
opens 

347 clicks 
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Date Creative Summary Recipients Unique 
Opens and 

clicks 

1/4/2023 

 

Email reminder 
about comment 
opportunities 
during the scoping 
period to UMS 
Newsletter email 
subscribers 

14,308 5,458 
opens 

463 clicks 
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1.3 Social Media Paid and Unpaid Posts 
ODOT used several social media channels to promote the scoping period and engagement opportunities, 
such as the scoping comment form and the public webinars. 

Figure 1-3 Social media posts promoting the scoping period 

ODOT Social Media Performance 

Date Creative Body Link Impres
sions 

Engage
ments 

Amount 
Spent 

Twitter 

11/18/2022 

 

Learn more and share your 
voice! Give input on an 
upcoming study about tolling 
I-5 and I-205 to reduce traffic 
congestion and make travel 
times more predictable 
through the Portland metro 
area.  

For more info and how to join 
a webinar: 
https://bit.ly/3UKEqjm 

Link 4,475 103 N/A 

1/3/2023 

 

There’s still time to share your 
voice! 

Learn more and share your 
voice! Give input on an 
upcoming study about tolling 
I-5 and I-205 to reduce traffic 
congestion and make travel 
times more predictable 
through the Portland metro 
area.  

Learn more and share input 
by Jan. 6: 
https://bit.ly/3UKEqjm 

 

 

 

Link 6,658 120 N/A 

https://bit.ly/3UKEqjm
https://twitter.com/OregonDOT/status/1593713933503778816?cxt=HHwWgMCqgZ6YgZ4sAAAA
https://bit.ly/3UKEqjm
https://twitter.com/OregonDOT/status/1610361639479410691?s=20&t=VL_GmnMRe-W-Bp1kl1bDmw
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ODOT Social Media Performance 

Facebook 

11/18/2022  

 

Learn more and share your 
voice! You're invited to give 
input on an upcoming study 
about tolling I-5 and I-205 to 
reduce traffic congestion and 
make travel times more 
predictable throughout the 
Portland metro area. 

A 50-day public comment 
period is now open for the 
Regional Mobility Pricing 
Project, which aims to reduce 
congestion on I-5 and I-205 in 
the Portland metropolitan 
area by applying congestion 
pricing.  

Congestion pricing, using 
variable-rate tolls, is a key 
tool in our Urban Mobility 
Strategy to reduce traffic jams 
and provide travelers with 
safer and more predictable 
trips. 

This comment period marks 
the beginning of an 
environmental analysis to 
identify the potential benefits 
and impacts of the project. 
We're looking for your input. 
Visit our website to check out 
the project, learn how to 
participate in a webinar and 
share feedback by Friday, 
Jan. 6, 2023. 
https://bit.ly/3UKEqjm  

Link 62,842 5,278 $1,300 

https://bit.ly/3UKEqjm
https://www.facebook.com/OregonDOT/posts/pfbid02sZ39wunWbk6EECMDM6RbTAM9ri2SDt2tCCtJsUqpyGcpW8khoEwKEwFZm6Gopfoxl
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¡Aprenda más y comparta su 
voz! El Departamento de 
Transporte de Oregón (ODOT 
por sus siglas en inglés) invita 
al público a dar su opinión 
sobre un próximo estudio 
sobre el peaje/tarifas en las 
autopistas I-5 y I-205 para 
reducir el tráfico y hacer que 
los tiempos de viaje sean 
más predecibles en el área 
metropolitana de Portland. 
Este proyecto, conocido 
como el Proyecto Regional de 
Precios de Movilidad, 
propone reducir el tráfico en 
el I-5 y I-205 en el área 
metropolitana de Portland 
mediante la aplicación de 
tarifas de congestión. La 
tarifa de congestión, 
utilizando tarifas variables, es 
una herramienta clave en la 
estrategia de movilidad 
urbana de ODOT para reducir 
los atascos de tráfico y 
proporcionar viajes más 
seguros y predecibles para 
los viajeros.  

El período de comentarios 
marca el comienzo de un 
análisis ambiental para 
identificar los posibles 
beneficios e impactos del 
proyecto. Estamos buscando 
su opinión para ayudar a 
informar el estudio. Visite el 
sitio web de ODOT para ver 
el proyecto propuesto, cómo 
participar en un seminario 
web y compartir comentarios 
antes del viernes 6 de enero 
del 2023. 
https://www.oregon.gov/odot/t
olling/Pages/RMPP-Scoping-
Comment-Period.aspx  

N/A 76,383 N/A $700 



R e g i o n a l  M o b i l i t y  P r i c i n g  P r o j e c t  

Engagement Tools and Performance 

 www.OregonTolling.org Page 10 

ODOT Social Media Performance 

Instagram 

11/18/2022 

 

  

We’re studying tolling on I-5 
and I-205 to reduce traffic and 
make everyday travel safer 
for you. Tell us what you 
think! 

Questions about what that 
means for you? 

Join us for informational 
webinars Nov. 29 or Nov. 30, 
2022 

Comment by January 6.  

https://bit.ly/3UKEqjm 

N/A 851 44 N/A 

1/3/2023 

   

 

We’re studying tolling on I-5 
and I-205 to reduce traffic and 
make everyday travel safer 
for you. Tell us what you 
think! 

 

There’s still time to comment! 
Share your voice by January 
6.  

https://bit.ly/3UKEqjm 

N/A 4,080 155 N/A 

 

https://bit.ly/3UKEqjm
https://bit.ly/3UKEqjm
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1.4 Paid Advertising in Regional and Multicultural Publications 
ODOT conducted advertising in several publications to promote the scoping period and engagement 
opportunities, such as the scoping comment form and the public webinars. 

Figure 1-4 Digital advertisements to promote the scoping period 

Publication Ad  Cost Run 
dates Impressions Clicks 

The Skanner 
  

 

 

$1,892 Nov. 18 
– 29 

75,000 
readerships 

N/A 

Pamplin Media 
(Portland 
Tribune) 

 
 

 

$500 Nov. 18 
– 29 

47,804 36 
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Publication Ad  Cost Run 
dates Impressions Clicks 

The Columbian 

 

$1,000 Nov. 18 
– 29 

199,999 91 

 

Figure 1-5 Print advertisements to promote the scoping period 

Publication Ad  Est. Cost Run dates Circulation 

El Latino de Hoy 
 

 

$425 Nov. 23 – 29 25,000 

 

1.5 Scoping Comment Form 
The scoping comment form was intended to describe the purpose of the public input, provide context and 
resources to inform comments, and offer a convenient way to share comments. It was linked through the 
project website, email notifications, news release, and news articles. It contained two open-ended 
questions about the Proposed Action and community and environmental resources to be evaluated. The 
comment form was available in five languages: English, Spanish, Russian, Vietnamese, and Simplified 
Chinese. It was made available in hard copy to Community Engagement Liaisons. 
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Figure 1-6 Content from the scoping comment form 
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1.6 Scoping Webpage 
The scoping webpage included information about how to comment and participate in the webinars; a 
description of the Project purpose and related projects; information about the Proposed Action and the 
environmental analysis and decision-making process; and links to fact sheets and technical documents. 
Below is a graphic illustrating the content that was included on the scoping webpage. 

Figure 1-7 Graphic of the scoping webpage 
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