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Si desea obtener información sobre este proyecto traducida al español, sírvase llamar al 503-731-4128.  

Nếu quý vị muốn thông tin về dự án này được dịch sang tiếng Việt, xin gọi 503-731-4128.  

Если вы хотите чтобы информация об этом проекте была переведена на русский язык, 
пожалуйста, звоните по телефону 503-731-4128.  

如果您想瞭解這個項目，我們有提供繁體中文翻譯，請致電：503-731-4128 

如果您想了解这个项目，我们有提供简体中文翻译，请致电：503-731-4128 

For Americans with Disabilities Act or Civil Rights Title VI accommodations, translation/interpretation 
services, or more information call 503-731-4128, TTY (800) 735-2900 or Oregon Relay Service 7-1-1. 

Consistent with the requirements of 23 U.S.C. 168, the information in this document, and the public and 
agency input received, may be adopted or incorporated by reference into the environmental review 
process to meet the requirements of the National Environmental Policy Act. 
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1 Introduction 
This appendix includes details about ODOT tools used to support engagement for the Regional Mobility 
Pricing Project during the survey period. This includes metrics for website, email, social media, and paid 
advertising, as well as graphics of the survey and website. 

2 Website 
There were 1,297 visits during the survey period, Sept. 26, 2023 to Oct. 9, 2023, to the Regional Mobility 
Pricing Project webpage (www.oregon.gov/odot/tolling/pages/i-5-tolling.aspx).  

Figure 2-1. Number of Unique Website Visitors during the Survey Period for the Regional Mobility 
Pricing Project Webpage  

 
 

There were 6,036 visits during the survey period to the Oregon Toll Program website (oregontolling.org).  

https://www.oregon.gov/odot/tolling/pages/i-5-tolling.aspx
https://www.oregon.gov/odot/tolling/pages/i-5-tolling.aspx
https://www.oregon.gov/odot/tolling/Pages/default.aspx
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Figure 2-2. Unique website visitors during the survey period for the Oregon Toll Program website 
(oregontolling.org). 

 
 

3 Project Webpage 
The project webpage included information about how participate in the survey and submit comments; a 
description of the project purpose and related projects; information about the Proposed Action, the 
Options, the environmental analysis, and decision-making process; and links to fact sheets and technical 
documents. Below is a graphic illustrating the content that was included on the webpage. 
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Figure 3-1. Figure Graphic of the Project Webpage 
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4 Emails 
ODOT sent two emails to promote the survey.  
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Table 4-1. ODOT emails promoting the survey 

Date Creative Summary Recipients 
Unique Opens 

and clicks 
9/26/2023 

 

Email announcement about 
tolling options survey to 
Oregon Toll Program email 
subscribers 

9,978 3,506 (37%) opens 
845 clicks 

10/4/2023 

 

Email reminder to 
participate in the tolling 
options survey and how to 
share feedback with ODOT 
to UMS Newsletter email 
subscribers 

16,621 9,372 (36%) opens 
390 clicks 
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5 Social Media Paid and Unpaid Posts 
ODOT used several social media channels to promote the survey.  

Table 5-1. Social media posts promoting the tolling options survey 
ODOT Social Media Performance 

Social Media Date Creative Body Link Impressions1 Clicks 
Amount 
Spent 

X (formerly 
Twitter) 
Survey Response 
Count: 124 

9/26/2023 

 

 Learn more and share your voice! Help 
us create a toll system that works for our 
communities. Give input on options for 
when, where and how drivers would be 
charged a toll on I-5 and I-205 in the 
Portland metro region. Take our survey by 
Oct. 9: https://bit.ly/46lFPC3  

Link ~5,400 70 N/A 

10/5/2023 

  

Last week, the Oregon Toll team tabled at 
the Glenfair Elementary School Food 
Pantry and the #ForestGrove Farmers 
Market. Huge thanks to @mfspdx and 
@AdelanteMujeres 
 for helping get the word out about the 
Regional Mobility Pricing Project options 
survey: 
https://surveymonkey.com/r/69B6FPD  

Link ~5,400 9 N/A 

10/6/2023 

 

There's still time to share your voice! We 
want to know what you thinking about the 
tolling options we developed to help get 
you a faster trip and pay for transportation 
improvements. Take our survey by Oct. 9: 
https://bit.ly/46lFPC3  

Link ~5,400 116 N/A 

 
1 Impressions for X are an average. Individual impression counts were not provided for each post. 

https://www.surveymonkey.com/survey-closed?sm=sVkmI1Gt8mo0K4aso1o5_2B22BQVo8hpUotSbRXaudesXVCXG9MInLVPc_2FfZFu_2Fy5jUAojeawtZbk6JvHwDYElRawNoyZ19Nxy0LDWnwwzDns_3D
https://twitter.com/OregonDOT/status/1706731382972583996
https://www.surveymonkey.com/survey-closed?sm=sVkmI1Gt8mo0K4aso1o5_2B22BQVo8hpUotSbRXaudesXVCXG9MInLVPc_2FfZFu_2Fy5jUAojeawtZbk6JvHwDYElRawNoyZ19Nxy0LDWnwwzDns_3D
https://twitter.com/OregonDOT/status/1710021836799439011
https://www.surveymonkey.com/survey-closed?sm=sVkmI1Gt8mo0K4aso1o5_2B22BQVo8hpUotSbRXaudesXVCXG9MInLVPc_2FfZFu_2Fy5jUAojeawtZbk6JvHwDYElRawNoyZ19Nxy0LDWnwwzDns_3D
https://twitter.com/OregonDOT/status/1710436797736472972
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ODOT Social Media Performance 

Social Media Date Creative Body Link Impressions1 Clicks 
Amount 
Spent 

Facebook Posts 
and Ads 
Survey Response 
Count: 1451 

9/26/2023 

 

Take our survey by Oct. 9!  
Take our survey to help us understand 
community priorities and inform what’s 
next for tolling in the Portland metro 
region. FB post  
https://bit.ly/3ZmjSAR  

Link 83,861 1,447 $650 

9/26/2023 

 

¡Responda a nuestra encuesta antes del 
9 de octubre! Responda a nuestra 
encuesta para ayudarnos a entender las 
prioridades de la comunidad y a decidir el 
futuro del peaje en la región metropolitana 
de Portland.  
https://bit.ly/3LxuE1j  

FB: 
Link 
IG: 

Link2 

101,044 895 $700 

 
2 The September 26, 2023 Spanish Facebook Ad was posted on Instagram as well as Facebook. Ad spend was split evenly between the two ads. 

https://www.surveymonkey.com/survey-closed?sm=sVkmI1Gt8mo0K4aso1o5_2B22BQVo8hpUotSbRXaudesXVCXG9MInLVPc_2FfZFu_2Fy5jUAojeawtZbk6JvHwDYElRawNoyZ19Nxy0LDWnwwzDns_3D
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fbusiness.facebook.com%2F113002812088861%2Fposts%2F728097359361756%3Fdco_ad_id%3D23859343258810645%26dco_ad_token%3DAap7ANNsFRJygCDEUtlOMKi0S39rqYth88p9N3BzDAjM5pN9TCTNAF7uwtPxHWk4ltj8KWYwVnIXtvM&data=05%7C01%7Cnmetildi%40kearnswest.com%7Cca56e18e83aa4153095808dbca7f9967%7C51344e6568804bdc9b0ccb48e39ca3b5%7C1%7C1%7C638326421798791133%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=8GFy44DYWbrufNTnNJ8TvWlvmopaaB4aFx78N8%2FoTSU%3D&reserved=0
https://www.surveymonkey.com/survey-closed?sm=sVkmI1Gt8mo0K4aso1o5_2B22BQVo8hpUotSbRXaudesXVCXG9MInLVPc_2FfZFu_2Fy5jUAojeawtZbk6JvHwDYElRawNoyZ19Nxy0LDWnwwzDns_3D
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.instagram.com%2Fp%2FCxn-QbPtDEf%2F%23advertiser&data=05%7C01%7Cnmetildi%40kearnswest.com%7Cca56e18e83aa4153095808dbca7f9967%7C51344e6568804bdc9b0ccb48e39ca3b5%7C1%7C1%7C638326421798791133%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=bpvk2ExXiUFddX46VBRminiCmpfxwLnhAXi9xG4X%2FY8%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fbusiness.facebook.com%2F113002812088861%2Fposts%2F726843942820431%3Fdco_ad_id%3D23859343258830645%26dco_ad_token%3DAaqjfyvDlA1xE5ru42PKTkHpQR7wXkhDYeEPZ010l8AlzywDYengSHG3N_Jl3MyDLRDBjIGT1S8ztUo&data=05%7C01%7Cnmetildi%40kearnswest.com%7Cca56e18e83aa4153095808dbca7f9967%7C51344e6568804bdc9b0ccb48e39ca3b5%7C1%7C1%7C638326421798791133%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=W%2BMTXkPsvcW6LVhStNiheFiA8oDCgrJQea2WpsDEDN8%3D&reserved=0
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ODOT Social Media Performance 

Social Media Date Creative Body Link Impressions1 Clicks 
Amount 
Spent 

10/6/2023 

 

Take our survey by Oct. 9! 

There’s still time to share your voice! 
Tell us what you think about the 
tolling options we developed. 
https://bit.ly/3ZmjSAR 

 

Link 9643 46 N/A 

 
3 Impressions are an average. Individual impression counts was not provided for organic Facebook posts. 

https://www.surveymonkey.com/survey-closed?sm=sVkmI1Gt8mo0K4aso1o5_2B22BQVo8hpUotSbRXaudesXVCXG9MInLVPc_2FfZFu_2Fy5jUAojeawtZbk6JvHwDYElRawNoyZ19Nxy0LDWnwwzDns_3D
https://www.facebook.com/307467268091436/posts/733186012186224
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ODOT Social Media Performance 

Social Media Date Creative Body Link Impressions1 Clicks 
Amount 
Spent 

Facebook 
Stories 
Survey Response 
Count: 253 

9/26/2023 

  

 

N/A N/A4 22,273 419 $175 

 
4 Facebook Story links expire after 24 hours and are thus unavailable for this report. 
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ODOT Social Media Performance 

Social Media Date Creative Body Link Impressions1 Clicks 
Amount 
Spent 

Instagram Posts 
and Ads 
Survey Response 
Count: 714 

9/26/2023 

 

Take our survey by Oct. 9! Take our 
survey to help us understand community 
priorities and inform what’s next for tolling 
in the Portland metro region. 
https://bit.ly/3EMdk4Q 

Link 68,269 974 $650 

https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.instagram.com%2Fp%2FCxvrADctxNU%2F%23advertiser&data=05%7C01%7Cnmetildi%40kearnswest.com%7Cca56e18e83aa4153095808dbca7f9967%7C51344e6568804bdc9b0ccb48e39ca3b5%7C1%7C1%7C638326421798791133%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=3Nf8fWwwAZaIxBYx4si2teReyhWsrf0e3LbNyejfpJo%3D&reserved=0
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ODOT Social Media Performance 

Social Media Date Creative Body Link Impressions1 Clicks 
Amount 
Spent 

Instagram 
Stories 
Survey Response 
Count: 521 

9/26/2023 

  

 

N/A Link 22,273 605 $175 

https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.instagram.com%2Fp%2FCxqwMS1t3J9%2F%23advertiser&data=05%7C01%7Cnmetildi%40kearnswest.com%7Cca56e18e83aa4153095808dbca7f9967%7C51344e6568804bdc9b0ccb48e39ca3b5%7C1%7C1%7C638326421798791133%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=CFjnLEQ7RSbz5AQWm6IjNpAYhjWndz2OpBi24fpQngU%3D&reserved=0
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ODOT Social Media Performance 

Social Media Date Creative Body Link Impressions1 Clicks 
Amount 
Spent 

 10/6/2023 

  

 

N/A N/A5 1,805 2 N/A 

 
5 This Instagram Story was a re-share and was not boosted, hence the link expired and is unavailable for this report. 
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ODOT Social Media Performance 

Social Media Date Creative Body Link Impressions1 Clicks 
Amount 
Spent 

LinkedIn 
Survey Response 

Count: 28 

9/26/2023 

 

Take our survey by Oct. 9! Your 
participation will help us understand 
community priorities that will inform the 
next step for tolling in the Portland metro 
region. 
 
The Regional Mobility Pricing Project aims 
to reduce bumper-to-bumper traffic and 
pay for transportation improvements i by 
tolling I-5 and I-205 in the Portland 
metropolitan region. 
 
We studied different options to see how 
well they met traveler and regional needs. 
Learn more and share your voice by 
Monday, Oct. 9: https://bit.ly/3PKytlh 

Link 700 22 N/A 

 10/6/2023 

 

Take our survey by Oct. 9! 
 
There’s still time to share your voice! Tell 
us what you think about the tolling options 
we developed. https://bit.ly/3PKytlh 

Link 700 13 N/A 

https://www.surveymonkey.com/survey-closed?sm=sVkmI1Gt8mo0K4aso1o5_2B22BQVo8hpUotSbRXaudesXVCXG9MInLVPc_2FfZFu_2Fy5jUAojeawtZbk6JvHwDYElRawNoyZ19Nxy0LDWnwwzDns_3D
https://www.linkedin.com/feed/update/urn:li:share:7112482973534326784/
https://www.surveymonkey.com/survey-closed?sm=sVkmI1Gt8mo0K4aso1o5_2B22BQVo8hpUotSbRXaudesXVCXG9MInLVPc_2FfZFu_2Fy5jUAojeawtZbk6JvHwDYElRawNoyZ19Nxy0LDWnwwzDns_3D
https://www.linkedin.com/feed/update/urn:li:share:7116116911012134912/
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ODOT Social Media Performance 

Social Media Date Creative Body Link Impressions1 Clicks 
Amount 
Spent 

NextDoor 
Survey Response 
Count: 433 

9/26/2023 

 

Take our survey by Oct. 9!  
 
The Regional Mobility Pricing Project aims to 
reduce bumper-bumper traffic and pay for 
transportation improvements by tolling I-5 
and I-205 in the Portland metropolitan 
region.  
 
We studied different options to see how well 
they met traveler and regional needs. Take 
our survey to help us understand community 
priorities and inform the next step for tolling 
in the Portland metro region.  
 
Learn more and share your voice by 
Monday, Oct. 9:  
https://bit.ly/3sUYLt0  

Link 18,659 48 N/A 

 

https://www.surveymonkey.com/survey-closed?sm=sVkmI1Gt8mo0K4aso1o5_2B22BQVo8hpUotSbRXaudesXVCXG9MInLVPc_2FfZFu_2Fy5jUAojeawtZbk6JvHwDYElRawNoyZ19Nxy0LDWnwwzDns_3D
https://nextdoor.com/p/NLC89mQ3LK_S?utm_source=share&extras=NTE0NzM5MzU%3D
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6 Paid Advertising in Regional and Multicultural 
Publications 

ODOT conducted advertising in several publications to promote the survey. 

Table 6-1. Digital advertisements to promote the survey 

Publication Ad Cost 
Run 

dates Impressions Clicks 

Survey 
Response 

Count 
The 
Oregonian 

 

$1,000 9/26-10/2 119,807 150 0 

Willamette 
Week 

 

$500 9/26-10/9 50,008 46 3 

Pamplin 
Media 
(Portland 
Tribune) 

 

$995 9/26-10/2 30,555 117 24 
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Publication Ad Cost 
Run 

dates Impressions Clicks 

Survey 
Response 

Count 
The 
Columbian 

 

$500 9/26-10/2 99,187 110 26 

The Skanner 

 

$1,500 9/26-10/2 N/A N/A 1 

VietNNN 

 

$280 9/26-10/9 N/A N/A 0 

Total $4,775  299,557 423 54 
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Table 6-2. Print advertisements to promote the survey 

Publication Ad  Cost Run dates Circulation 
Survey 

Response 
Count 

El Latino de 
Hoy 

 

$850 9/27-10/10 25,000 0 

Portland 
Chinese 
Times 

 

$180 9/29-10/5 10,000 1 

Total $1,030 N/A 35,000 1 

 

7 Materials 
ODOT shared information about the survey and tolling options in the following materials.  

7.1 Tolling Options Factsheet 
The Tolling Options Factsheet provided information about the three potential options ODOT developed for 
how tolling could be implemented on I-5 and I-205. The factsheet was shared at tabling events during the 
survey period, in GovDelivery emails to the project list, on the project webpage, and in email notifications 
sent to CBOs and local jurisdictions in the project area. The factsheet was available in five languages: 
English, Spanish, Russian, Vietnamese, and Simplified Chinese. The memo was shared on the project 
webpage.  

https://www.oregon.gov/odot/tolling/Documents/RMPP_Tolling_FactSheet_ENGLISH_09.26.2023_508.pdf
https://www.oregon.gov/odot/tolling/Documents/RMPP_Tolling_FactSheet_SPANISH_09.26.2023_508.pdf
https://www.oregon.gov/odot/tolling/Documents/RMPP%20Options%20Evaluation%20Cover%20Sheet_09.07.2023(ru).pdf
https://www.oregon.gov/odot/tolling/Documents/RMPP%20Options%20Evaluation%20Cover%20Sheet_09.07.2023(vi).pdf
https://www.oregon.gov/odot/tolling/Documents/RMPP_Tolling_FactSheet_SmCHINESE_09.26.2023_508.pdf
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Figure 7-1. English Tolling Options Factsheet 
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7.2 Regional Mobility Pricing Project Options: Modeled Findings and 
Trade Offs Evaluation Memo  

The project team created a memo to summarize the modeled findings and tradeoffs evaluation of the 
tolling options. The memo was available in five languages: English, Spanish, Russian, Vietnamese, and 
Simplified Chinese. The memo was shared on the project webpage.  

Figure 7-2. English Regional Mobility Pricing Project Options: Modeled Findings and Trade Offs 
Evaluation Memo  

   

https://www.oregon.gov/odot/tolling/Documents/RMPP_covermemo_9-2023.pdf
https://www.oregon.gov/odot/tolling/Documents/RMPP%20Options%20Evaluation%20Cover%20Sheet_09.07.2023(es).pdf
https://www.oregon.gov/odot/tolling/Documents/RMPP%20Options%20Evaluation%20Cover%20Sheet_09.07.2023(ru).pdf
https://www.oregon.gov/odot/tolling/Documents/RMPP%20Options%20Evaluation%20Cover%20Sheet_09.07.2023(vi).pdf
https://www.oregon.gov/odot/tolling/Documents/RMPP%20Options%20Evaluation%20Cover%20Sheet_09.07.2023(zh-Hans).pdf
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7.3 Tolling Options Display Board 
The Tolling Options Display Board shared information about the three tolling options. It was displayed at 
tabling events that occurred while survey was open.  

Figure 7-3. Tolling Options Display Board 
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7.4 Handout 
The handout was smaller than the factsheet (4.25 x 5.5 inches) and was intended to be something people 
could take home with them as a reminder to take the survey. It was distributed by CELs and at tabling 
events held while the survey was open. The handout was available in five languages: English, Spanish, 
Russian, Vietnamese, and Simplified Chinese 

Figure 7-4. English handout 

 
 

Figure 7-5. Spanish handout 
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Figure 7-6. Vietnamese handout 

 
 

Figure 7-7. Russian handout 
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Figure 7-8. Simplified Chinese handout 

 
 

8 Survey  
The survey was intended to gauge understanding of the different toll options, as well as gain input on 
community preferences and trade-offs related to the options. It was linked through the project website, 
email notifications and newsletters, print and digital ads, and social media posts. It contained 13 multiple 
choice questions on: travel behavior and travel perceptions on I-5 and I-205, level of understanding of 
each of the options, preferences related to toll option elements, and optional demographic questions. The 
survey was available in five languages: English, Spanish, Russian, Vietnamese, and Simplified Chinese. 
It was made available in hard copy to Community Engagement Liaisons.  
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Figure 8-1. English survey form 
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Figure 8-2. Spanish survey form 
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Figure 8-3. Vietnamese survey form 
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Figure 8-4. Russian survey form 
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Figure 8-5. Simplified Chinese survey form 
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